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Awards of Distinction speaker Santos urges 
business to get more involved in education 


by Jean-Rene Ello 


Humberto Santos, Chief Operating Officer of the Caisse 
Centrale Desjardins, believes that higher education should be 
more accessible. 

"Students, universities, governments and the business 
community need to roll up their sleeves and get down to 
business, to make higher education efficient, challenging and 
profitable to everyone concerned." 

Santos, a Concordia alumnus, spoke to an audience of about 
300 business people at the third annual Awards of Distinction 
Ceremony, hosted by Concordia’s Faculty of Commerce and 
Administration at the Queen Elizabeth Hotel in January. 

Four Montrealers were honoured for their outstanding 
performances in finance, commerce and community service. 
The recipients were David Culver, Concordia Governor 
Leonard Ellen, Jeannine Guillevin Wood and Serge Saucier. 

Santos said that the economy has a direct effect on higher 
learning. "The economy is getting tougher and tougher, and the 
gaps between the haves and have-nots will widen," he said. 
"Education will be one of the ways our young people can 
ensure that they end up ina group that will make it." 

Many jobs, especially in the manufacturing sector, are 
becoming scarce, and those that remain require intellectual as 
well as physical strength. 

Santos recommended that students take advantage of work- 
study programmes to gain practical experience, and diversify 
what, as well as where, they study in order to experience 
different ideas and situations. Society is becoming more 
globalized, so it’s smart to learn several languages. 

Here in Québec, one is foolish not to learn French, Santos 
said, "When the free market with Mexico becomes a reality 
sometime in the next decade, knowing Spanish will be an 
advantage." 

Santos spoke about the impact of the govern- 
ment’s deficit on educational spending. If Québec 
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Humberto Santos (centre) was the guest speaker at the Awards 
of Distinction luncheon reception held at the Queen Elizabeth 
Hotel on January 22. Recipients of the awards were (left to right) 
Leonard Ellen, David Culver, Jeannine Guillevin Wood and Serge 
Saucier 


Santos, a member of the Chambre de commerce du Montréal 
métropolitain and the Montreal Board of Trade, acknowledged 
the financial contributions made by the business community 
toward educational institutions. But he challenged business 
leaders in the audience to do more. 

"Each company should start an adopt-a-course programme," 
said Santos. "Nothing fancy, just a one-to-one ex- 
change between professors and business executives, 
where mutual realities are expressed, progressively 


' 
and Canada are to maintain and improve the level Students, fashioned and delivered to students." 
of education, he said, governments have to keep universities, Many business executives complain that graduates 
their financial houses in order by reducing their governments and don’t have the necessary skills for the workplace, 
deficits or face reduction in educational and living the business according to Santos. As a result, these people have to 
standards. community need to be re-trained, and time is wasted. 

"T honestly believe that unless energetic meas- roll up their sleeves "Often, business executives are too busy in the 
ures are taken to solve the deficit problem," said and get down to workplace to pass on their experience to students. But 
Santos, "20 years from now, our name will be business... the experience can be passed on in the classroom, as 
North Argentina." part of the curriculum." 
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Concordia tops CASE in Quebec 


by Jean-Rene Ello 


Concordia's entry in the 
10th National MBA 
Case Competition was 
the top Québec team, 
finishing fourth overall, 
behind two-time first- 
place winner Memorial 
University . 


The three-day event held at 
le Grand Hotel welcomed 18 
graduate business schools from 
across the country, both French 
and English, from Newfound- 
land to Saskatchewan. Competition co- 
organizer Allan Benchetrit said the 
students take the competition seriously, 


especially 
because it is so 
highly regarded 
A chance for by the business 
students to eo a 
"The students 
2 make an put in 15-hour 
Impression ON work days," said 
people who Benchetrit. "This 
: wasn’t some 
might be huge party. 
looking for that — There's no time 
certain recruit. to fool around. 
With high- 
placed corporate 
executives 


attending the competition, it’s also a 
chance for students to make an impression 
on people who might be looking for that 
certain recruit." 

The first-place team was awarded a 
$2,000 scholarship and the Concordia Cup 
trophy. The University of Saskatchewan 
and the University of Toronto placed 
second and third respectively. Concordia 
lost one match to the U. of T. 

On the first day of the round-robin 
tournament, each team of four students 
was presented with the same business 
policy case: a 20- to 30-page problem for 
which the students must recommend 
solutions. Teams have three hours to plan 
a strategy which they present to a panel of 
judges. 

This year the judges came from various 
business backgrounds, ranging from 
business consultants to vice-presidents 
and chief executive officers of large 
corporations. In the final stage of competi- 
tion, three teams remain to battle it out for 
the national championship. 
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The Concordia CASE team (from the left): Joanne 
Gariépy, Giuliana Minardi, Brian Hanson and Bruce 
Hercovici. 


"No one team dominated the competi- 
tion this year and we had to wait until the 
last day to find out who the finalists 
would be," said co-organizer Valérie La 
Traverse. "Anticipation and excitement 
were very high on the final night." 

Concordia hosted the first CASE 
Competition in 1982, with five universities 
and 20 judges taking part. This year more 
than 100 judges, 60 volunteers and 18 
universities attended. Benchetrit said that 
although the competition has gained 
momentum over the years, it has not lost 
sight of its original goal. 

"We're trying to bring the boardroom 
situation into a classroom environment," 
said Benchetrit. "It was a great chance for 
students to strengthen ties with the 
business community and at the same time, 
show what they’ve learned, refine their 
skills and compete with fellow students 
from all over the country." 

A select group of second-year MBA 
students from Concordia will begin to 
train for next year’s competition, hoping 
to reach the elusive top spot. La Traverse 
said that next year’s CASE Competition 
will be somewhat different. 

"In conjunction with Montréal’s 350th 
anniversary, we hope to make the compe- 
tition international," she said, "by bringing 
in MBA students from other countries." La 
Traverse noted that the participants’ 
enthusiasm played a big role in making 
this year’s competition a huge success. 

"The judges enjoyed themselves and 
many want to come back next year. 
Attendance was very high so that in many 
cases, it was standing room only. Most of 
all, the students enjoyed participating in a 
competitive yet friendly atmosphere. 
That’s really what the CASE Competition 
is all about." 


Commerce and Administration 


Bird examines 
business ethics 


by Ray Beauchemin 


A Canadian advertising company 
with a non-smoking policy takes on a 
contract with a tobacco company. "Is it 
the business of the firm to try to deal 
with moral concerns or do a good job 
of advertising?” asks Professor 
Frederick Bird of the Religion Depart- 
ment. 

Bird is co-author of an ethics 
textbook, Good Management, which 
cites the advertising company scenario 
and 23 more actual corporate ethics 
cases from across Canada. The cases 
involve problems related to account- 
ing, finance, marketing, industrial 
relations and personnel. 

"They're good cases because there 
are no simple answers to most of 
them,” Bird said. "They require 
thought and reflection." 

Bird wrote Good Management with 
Management Professor Jeffrey Gandz 
of the University of Western Ontario. 
The book is in the page-proof stage. 


Genuine concern 


"One of the typical uses of ethics 
[by businesses] is to justify morally 
questionable behaviour. That’s always 
been the case. When people start 
spouting ethics, we should be as 
cautious as when they’re not," said 
Bird, who has taught at Concordia for 
19 years and now heads the Depart- 
ment’s doctorate programme. 

"How come there’s an increase in 
ethics now by business? What are they 
getting out of it? It’s not necessarily all 
because of idealism, altruism and a 
genuine concern for the world. My 
perception is that it’s mixed. Some is 
genuine concern to do good business." 

Bird, whose speciality is compara- 
tive religious ethics, has a background 
in business. His doctoral dissertation 
at University of California at Berkeley 
(1973) was in public policy and 
poverty. He teaches two business 
ethics courses, one in the MBA 
programme and the other in Sociology 
and Anthropology. 

The University of Western On- 
tario’s management programme 
integrates ethics into courses, some- 
thing he has encouraged Concordia’s 
MBA programme to consider. 


MBA students battle recession 


by John Timmins 
Concordia’s MBA students continue to 
battle the recession on two fronts -- the 
Entrepreneurial Clinic in cooperation with 
the Montreal Board of Trade and the 
Consulting Bureau of Concordia’s Small 
Business Management Centre. 
The Entrepreneurial Clinic is free and is 
staffed by experts representing member- 
ee companies of the 
The board of trade 
Entrepreneurial aahart 
Clinic is staffed  “tucents. fo 
by evierin fear make it easier for 
fo ibe of the busy entre- 
preneur, the 
Trade and MBA 
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bureau where a lot of legwork gets done. 
“We complement what the entrepre- 


neur doesn’t have the time or the 
competence to do,” says Martine 
Spence, one of the five MBA 
students, currently in their second 
year of the programme. Most are 
new businesses -- few with more 
than 100 employees -- seeking 
assistance with business plans, 
sales forecasting, strategic market- 
ing plans, computerized accounting 
systems and advertising strategies. 
Among the more interesting 
projects for Martine, whose orienta- 
tion in the MBA programme is 
international trade, has been a 
small company interested in 
exporting to the U.S. and in need of 


clinics are held 
students. during the early 


summer months 
in trailers which relocate, from time to 
time, throughout the city. Fall and winter 
clinics are held in shopping malls and 
centrally located public areas such as 
Complexe Desjardins. 


Concordia launches three-year image campaign 


University proposes “Real Education for 
the Real World” 


Concordia University has launched a three-year, $600,000 
institutional “Image Campaign” to support its recruitment and 
fund-raising programmes. 

Directed at anglophone, francophone and allophone audi- 
ences, the campaign’s creative strategy is predicated on the 
results of market research conducted during 1988 and 1989 
among current Concordia students, CEGEP students, CEGEP 
faculty advisors, parents, alumni, faculty, staff and business 
leaders. 

Using the slogan “Real 
Education for the Real 
World” in English and “On 
vous prépare pour le 
monde” in its French-lan- 
guage advertising, the 
campaign began in Mon- 
tréal in mid-March. Later, it 
will be extended into the 
Toronto and Ottawa areas. 

Successful Concordia 
graduates are featured ina 
variety of media extolling 
the benefits of a Concordia 
education. Caisse centrale 
Desjardins President and Chief Operating Officer Humberto 
Santos (BComm’75 and MBA’79), Pierre Gendron (BA ‘75), the 
producer of award-winning films Jésus de Montréal and Un zoo 
la nuit and television Musique Plus video host Sonia Benezra 
(BFA’82) appear on transit system panels in the initial stages of 
the advertising campaign. 


Front (left to right): Martine Spence and Carole 
Freeman. Back: Pierre Richard and Margaret Reid 


The clinics provide advice on an intro- 
ductory basis, but it’s at the consulting 


Montréal transit-system advertising panel 


a plan. 
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The recession has made the bu- 


more cautious entrepreneurs . 


Marianna Simeone, Director of the Italian Chamber of 
Commerce (Canada) (BA ’86), Michel Petit, Royal Trust 
President and Chief Executive Officer (BA 69) and last year’s 
twin-brother, first-place provincial accounting students, Michel 
and Pierre Dionne (BSc ’’90), will be featured along with Pierre 
Gendron and Sonia Benezra in French-language newspaper 
ads. 

English-language ads will feature CFCF television’s Pulse 
news anchor Mutsumi Takahashi (BA '79, and acurrent MBA 
student), McAuslan Brewing Company President Peter 


McAuslan (BA ’72 ), Bendix Avelex Inc. President Elli Segev 
(BEng ’76), as well as 
Humberto Santos and 
Sonia Benezra. Mes- 
Ils en sages will also appear in 
the student press, TV 
ont commercials and a pro- 
fal { du motional video. 

Some components of 
chemin! the campaign, such as 
the TV commercials, will 
LNIMERSI run nationally on cable 
Concordia channels YTV, (the Youth 
Channel), TSN (the Tel- 
evision Sports Network), 
MuchMusic, and their 
French-language coun- 

terparts, Musique Plus and RDS (Réseau des Sports). 

The campaign is the University’s most extensive advertis- 
ing effort ever. JOANISSE*ROBERTS Communications of 
Montréal is co-ordinating the project. The Agency has worked 
for clients as varied as Molson Breweries, the Children’s Wish 
Foundation and the Ontario Lottery Corporation. 


reau’s service even more vital for new, 


Martine has also completed local 
market research for several foreign 
companies interested in Montréal. 


FACULTY SPOTLIGHT 


* In August, the 
Concordia Ac- 
counting Society 
will be offering the 
document Univer- 
sity Guide to Ac- 
countancy free of 
charge. Copies 
may be obtained at 
the Society’s offices in the GM building, 1550 
de Maisonneuve West, Room 211-12, tel: 
(514) 848-2855. The document features 
articles of general interest. 


Com- 
merce and 
Administration is a 
posed verve V4 
le, places an 
attivities The Affiliate 
aims the spotlight 
on just a few of 
them. 


* Professor Derek Acland, Department 
of Accountancy, and Political Science Pro- 
fessor Blair Williams jointly presented briefs 
last December to the Commission of Inquiry 
on Canadian University Education, estab- 
lished by the Association of Universities and 
Colleges of Canada (AUCC) and chaired by 
Stuart Smith. 


* La Presse profiled Minister of Labour 
Normand Cherry, who once studied in In- 
dustrial Relations at Sir George Williams 
University. Financial Post pages have fea- 
tured Canada’s corporate elite, including 
former students William E. Bradford (North 
American Life Assurance Co.), Marcel Dutil 
(Canam Manac Group Inc.), Ronald Law- 
less (Canadian National Railways), who is 
also on Concordia’s Board of Governors, 
and Nick Di Tomaso (Ultramar Canada Inc.). 
The Toronto Star devoted half a page to the 
new head of communication for the federal 
government, Dan Gagnier, who took Afri- 
can Studies here. 


* Marketing and International Business 
Professor V.H. (Manek) Kirpalani has been 
selected as a Senior Fellow of the Academy 
of Marketing Science. The Academy will be 
inducting its first 15 Senior Fellows at its 
1991 Annual Conference in Miami. 


* Ulrike de Brentani, Department of 
Marketing Professor, has been invited by 
the SSHRC to serve on the Adjudication 
Committee of Administrative Studies and 
Industrial Relations. This committee is re- 
sponsible for reviewing and making recom- 
mendations on the funding of applications 
submitted to the SSHRC Research Grants 
Programme. An article she co-wrote with 
Robert G. Cooper of McMaster University, 
titled “New Industrial Financial Services: 
What Distinguishes the Winners?” will be 
published in the Journal of Product Innova- 
tion’s June issue. 


Continued on page 6 
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New MSc in 
Administration 
an unqualified 
success 


by John Timmins 


The first class of full-time Master of Science 
(MSc) in Administration students will not 
graduate until 1992, but it is not too early to call 
the new programme an unqualified success, said 
Jean McGuire, Acting-Associate Dean, Graduate 
Studies and Research, Commerce and Adminis- 
tration. 

Applications for the MSc in Administration 
programme, launched in 1989, were much 
higher than expected with 46 students in the 
programme. 

"Our students have been sensitized to the fact 
that industry will need more and more special- 
ists in the various areas of management,” 
McGuire said. "Whereas an MBA prepares 
generalists, the MSc in Administration prepares 
specialists." 

Concordia’s MSc in Administration offers 
four options - Decision Sciences and Manage- 
ment Information Systems, Finance, Manage- 
ment and Marketing. A fifth option, Account- 
ancy, is being considered. 


Robert Cannon 
Rae passes on 


Robert C. Rae, 
Sir George 
Williams 
University’s 
fourth Principal 
and Vice- 
Chancellor from 
1962 to 1968, 
died recently in 
Toronto. During 
his career at one 
of Concordia’s 
founding 
institutions, he 
was Dean of Sir 
George Williams 
College in 1956 
and Vice- 
Principal in 1961-62. 

Under Rae’s leadership, Sir George Williams 
moved beyond its infant ties with the YMCA 
and completed construction of its own 12-storey 
home, the Henry F. Hall Building, which opened 
in 1966. The University also initiated its graduate 
studies programmes and began granting honor- 
ary degrees during this time. 
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Faculty to involve the 
business community 


One cannot but wholeheartedly support the sentiments 
expressed by Humberto Santos at the Awards of Distinction 
luncheon (see page 1). Mr. Santos identified critical groups in- 
volved in the education process and then suggested actions that 
they can take to improve students’ educational experience. The 
groups identified were students, the university, the government photo: Charles Selangor 
and business community. Acting Dean Christopher Ross 

The focus of the Faculty of Commerce and Administration at 
Concordia University is on providing students with knowledge 
and information such that they can understand how organizations 
function; such that they can understand the nature of the problems 
and opportunities faced by organizations and develop skills and 
techniques to solve problems and take advantage of opportunities. 

Within the context of this mission, the emphasis that Mr. Santos 
places on the importance of education is well taken. The Faculty of 
Commerce and Administration takes quite seriously the notion of 
“real education for the real world”. The emphasis therefore is on 


the diversification of the educational experience. To this end we 'The 
continue to seek out exchange programmes with universities : 
worldwide. emphasis 

In our MBA Programme we insist on work experience as a is on the 
condition of acceptance. Many of our students have work experi- diversification of 
ence of more than four years. In addition, many of our students = 
have backgrounds and training in areas other than commerce. Thus the educational 
we accept students with broad experiences and we continue to try experience.’ 


to provide them with enriching experiences. 
Task force created 


Beginning this September, we will introduce a completely new 
curriculum in our MBA Programme, including making Interna- 
tional Business a compulsory course. Our MSc Programme, just 
completing its first year, grew out of the need to provide specialists 
in today’s complex world. 

We continue to pay attention to our teaching, while not neglect- 
ing the importance attached to research into the operations of all 
organizations. We accept the view that teaching can be learned and 
that good teaching is essential if we are to provide our students 
with a first-class educational experience. 

The call made to the business community to support our Faculty 
is particularly welcome and timely. The closer we are to this 
community the better we are able to serve our students. We 
recently established a task force whose role it is to examine the 
whole issue of Faculty /Business Community links. In particular it 
will evaluate the need for an active Advisory Board to the Faculty. 
We expect that by the end of 1991, something concrete would have 
materialised from this effort. The notion of “adopt-a-course” will 
certainly be part of the deliberations of this committee, too. 

Mr. Santos’ remarks were well received within the Faculty . We 
took them seriously, recognising that the advice and counsel could 
only result in the Faculty being a better place for students. We have 
come a long way as a Faculty but we have to continually search for 
improvements within the constraints of limited resources. 

Recent history has shown us to be creative and entrepreneurial, 
and I am convinced that we will continue to show significant 
improvements in the years to come. We will certainly be calling 
upon the business community for advice and counsel in this 
regard. 


E vent L ist summer and Fall Semesters 


ONGOING EVENTS 


Pub Night 
Every second Thursday of the month. Call 
the EMBA office for location (514) 848-2993. 


Conservatoire d’art cinématographique 
Regular presentations of repertory films. 
Open to the general public. All showings in 
the Henry F. Hall Building, 1455 de Maison- 
neuve Boulevard West. For more informa- 
tion and listings, call (514) 848-3878. 


Visual Arts Building Gallery 

Weekly exhibits of undergraduate student 
works. 1395 René-Levesque Boulevard. For 
information, call (514) 848-4676. 


Bourget Building Gallery 

Weekly exhibits of graduate student works. 
1230 Mountain Street. For information, call 
(514) 848-4607. 


Contemporary Dance: Student Produc- 
tions 
For information, call (514) 848-4740. 


Concordia Art Gallery 

May 16th - June 22nd: Marion Wagschal: 
Bacchus/Bacchante 

June 27th - July 20th: Undergraduate 
Student Exhibition 


SPECIAL EVENTS 


20th Annual Workshop on 
Instruction in Library Use 
Held at Loyola Campus from May 22 to 24th. 
For more information call Helena Gameiro at 
(514) 848-7761. 


EMBA Graduation Reception 
June 8th at the Mount Stephen Club. 


Annual EMBA BBQ 
August 10th at Chrysler Beach, Ontario. 
Info: EMBA office (514) 848-2993. 


SPECIAL EVENTS (cont'd) 


Competitive Marketing Strategy 
How to win on the competitive battlefield 
A two-day seminar held by Concordia's 
Executive Development Programme. 
Montréal: May 27, 28. Toronto: May 30, 
31. For more information: Linda Lowen at 
(514) 848- 3960. 


CONCORDIA CONCERT HALL 


7141 Sherbrooke Street West (Loyola Cam- 
pus). (Métro Vendome - 105 bus). For ticket 
information and the full schedule of con- 
certs, call (514) 848-7928. Concerts at 8:00 
pm. Programme subject to change. 


Saturday, May 11th - Natasha Turovsky - 
violin. Diploma Recital. 

Sunday, May 12th - SPCA Benefit. 

Monday, May 13th - Angela Chen - piano. 
Diploma Recital. 

Tuesday, May 14th - Marlene Basarb - 
piano. Diploma Recital. 

Wednesday, May 15th - Laurie Milkman 
and guests. 

Thursday, May 16th - Thierry Prieur - 
piano. Diploma Recital. 

Friday, May 17th - Jia Yu Xie - piano. 
Diploma Recital. 

Saturday, May 18th - Laura Fenster - 
piano. Diploma Recital. 

Sunday, May 19th - Laurie Milkman and 
guests 


ALUMNI EVENTS 


Friday, May 24th, Blue Bonnets 

Enjoy anight at the races. For more informa- 
tion, call the Office of Alumni Affairs at (514) 
848-3817. 


Second Annual Homecoming 

Weekend of events to take place October 3, 
4, 5th. For more information, call the Office 
of Alumni Affairs at (514) 848-3815. 


Faculty Affiliation Programme 


The Affiliate for supporters of the Fac- 
ulty of Commerce and Administration is 
published by the Faculty in association with 
the Office of University Advancement and 
the Public Relations Department. 

The Faculty Affiliation Programme at 
Concordia University is a vehicle for recog- 
nition of important donors to the Annual 
Giving Programme. Different activities are 
planned for Faculty Supporters (donors of 
$100 or more per year), Faculty Associates 
(donors of $250 or more per year), and 
members of the Dean’s Circle (donors of 


$500 or more per year) all of whom will 
receive The Affiliate on a regular basis. 

Results ofthe Annual Giving Programme 
will be published in the Concordia Univer- 
sity Magazine. 

Affiliate Editorial Board: Acting-Dean 
Christopher Ross, Faculty Communica- 
tions Officer Claire McKinnon, Héléne Cos- 
sette (University Advancement), Laurie Zack 
(Public Relations). 

For further information, call the Office of 
University Advancement (514) 848-4856. 
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The Faculty of Commerce 
and Administration 
Profile 1990-91 


Acting Dean: 
Christopher A. Ross, (PhD, West- 
ern Ontario) 

Associate Deans: 

Administrative Affairs (Acting). 
Dr. Frank Sbrocci (PhD, Concor- 
dia), 

Academic and Student Affairs (Under- 

graduate) (Acting). 
Prof. R.O. Wills (MBA, Windsor) 

Academic and Student Affairs (Loyola). 
Prof. Bruce English, (MComm, 
Toronto) 

Graduate Studies and Research (Acting) 
Dr. Jean McGuire (PhD, Cornell); 


Faculty: 

Full-time established positions: 115 
Sessional Lecturers: 31 
Part-time Faculty: 182 


Total number of Students: 5,912 
Graduate: Undergraduate: 
354 Full time, 2,354 Full time, 
493 Part time. 2,711 Part time. 
1990-91 Operating Budget: $12,760,531 
Contract Research and Grants: $508,252 
(1990-91) 


Departments: 

The Faculty has five departments; Ac- 
countancy, Decision Sciences and Manage- 
ment Information Systems, Finance, 
Management and Marketing. 


Continued from page 4 


* Marketing Professor Michel Laro- 
che and three colleagues from |’Ecole 
des Hautes Etudes Commerciales de 
Montréal, the University of Ottawa and 
McMaster University, recently had their 
book Le comportement du consomma- 
teur au Canada published by Gaetan 
Morin, Editeur. 


*Management Professor V.V. Baba, 
who is editor-in-chief of the Canadian 
Journal of Administrative Sciences, has 
appointed Marketing Professor Michel 
Laroche to the post of Marketing Area 
Editor of the Journal for a three-year 
termthat started last January. 


* Abdul Rahman, Associate Vice- 
Dean, Administrative Affairs, has been 
awarded membership into the Corpora- 
tion professionelle des administrateurs 
agrées du Québec. 


